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  
 

 


 


 



   

  –



 



  

  

  

  

  

 

 Discuss the role of opinion leaders in consumers’ decision making process. How does

 

  

 



 



  

 

    

  
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

  

 



  

 

 

  

 

   

 



  

  

 “ Define culture, Explain the affect of culture and subculture on consumer behaviour.

 



 



  





 

  



Sony, Microsoft and McDonald’s are now developing a new breed of brand ambassador
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  


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enthusiasts, they get inside access to company’s information about new product and
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 Comment upon Sony’s strategy of using brand ambassadors to launch its cameras.
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