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              
  

  

 

 Role of advertising in India’s economic development.



 “Advertising is persuasive but not forceful” Do you agree or disagree. How does sales

 

          
    
 







  


 




          

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
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

 



         

 



the “Consideration set” of the consumer mindset. However, for a commodity kind of

 

 “me too” brand and all of them are looking that one appeal to set their product





  

 






